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JBL PROFESSIONAL PROVIDESSUPPORT TO EUROPEAN STADIUM
SOUND DESIGNERSLOOKINGTO IMPROVE SOUND INSTALLATIONS

LONDON, U.K. —September 7, 2003 — Stadiums have cometo therealization that pumping music
into avenue, throughout asporting event, improvesapatron’sexperience. Sincethe expectationsfrom
afull rangemusi ¢ sourceare much higher than that of atypical voice-only PA system, moreelaborate
and expensivesystemsarerequired. Until recently, European stadiums have not featured nearly as
much music asAmerican stadiums, so the systemsonly needed to handle spokenword. Asaresullt,
American stadiumshavetraditionaly ingtalled higher performance sound systemsthan European stadi-
ums, but that trend isstarting to change. Sensing thisshift, JBL Professional coordinated avisit to
variousU.S. ingtallationsfor agroup of European contractorsand consultants. Thetour included stops
at Pacific Bell Park, Fresno Grizzlies Stadium, Oakland Coliseum, Candlestick Park (to seean older
distributed system for comparison), Calvary Chapel Church, andtheAmericanAirlinesCenter in Ddllas.

To understand the differences between European stadiums and American stadiums, two factorsmust be
considered; architecture and entertainment val ue are the mai n reasonswhy American stadiumsfeature
larger, more e aborate and more expens ve sound systemsthan European stadiums.

Architecturdly, European stadiumstypicaly fea-
tureasingle-angledeck of seatsgoing up, form-
ingasinglebowl. Oftenthey havearoof canti-
levered out over the bow! so that all the seats
arecovered. The speakerscan beplaced at the
front edge of the roof and they can cover the
wholesegting area, asthey all havelineof sight
tothe speakers, fromfirstrow tothelastrow. |

A ballgameat thethree-tier Pacific Bell Park
in San Francisco, CA.
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American stadiumsarebuilt upwardina“wedding cake’ of stacked-up decksto get seatscloser tothe
field. Thesestadiumstypically do not havearoof, and evenif aroof existed, any speakershung fromit
would only cover thetop deck. These style stadiumsrequire speakersfor thetop deck, middlie deck
and bottom deck. Sofor aEuropean stadium where one speaker isneeded, the same horizontal
section of stadiuminAmericawould requireat least three speakers.

Entertainment val ueisbased on the notion that the more music apatron hearsduring asporting event,
themore excited he or she becomes, making the overall experiencethat much better. Happier custom-
ersbuy more sodasand hot dogs. The higher the entertainment valuefor the customer duringavisittoa
stadium trand atesinto additional incomefor the stadium.

“Inthepast, therewereclear distinctionsin Europe between entertainment and ‘ voice-only’ PA systems,”
stated Mark Bailey, JBL Professiona’ s Technical Support Manager for the Europeanregion. “ However,
European regulations have been tightened in recent yearsto ensure good speech intelligibility for emer-
gency Situations; now the power and coverage required for each application, speech and music, isnomi-
nally thesame. Following our collaborationwith anumber of leading stadium designers, wearenow able
to offer anew range of loudspeakersthat offer music quality performanceat only asmall premium over the
voice-only systems. Thework on thisstarted on thevist to these premium facilitieswith someof Europe's
leading stadium designers.”

St. James Park Stadiumin Newcastle, U.K. hasrecently installed avery high performance sound
system capableof full range musi ¢ sound reinforcement, in addition to thetypica PA duties. St. James
Park Stadiumisthefirst European stadium toinstall an entertainment-level system, featuring JBL PD700
Seriesand anew PD5000 Seriesmode!.

Headquarteredin Northridge, Cdifornia, JBL Professiond istheworld'sleading designer, manufacturer,
and marketer of professional loudspeakersfor recording and broadcast, musician, cinema, touring
sound, commercia sound and contracting applications. JBL Professiond ispart of the Harman Interna-
tional network of professional and consumer audio companies. For compl ete product and company
information, goto the JBL Professiona website at www.jblpro.com.
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